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Background
Entrepreneurship, as a key phenomenon in the creation and diffusion of personal, industrial and societal wealth, is fundamental to understanding why firms exist and how societies and economies prosper as a result of the perceptions, cognitions and actions of entrepreneurs.  University-based education programs are driving much of the increased attention in entrepreneurship.  Over 2,500 colleges and universities across the country now offer some type of formal education in entrepreneurship.  The importance of education in the field has grown substantially as scholars have linked entrepreneurship with economic vitality, social mobility, industry evolution, firm performance, opportunity creation and exploitation, and personal achievement.  Both state and the federal governments have created significant incentives in support of entrepreneurship.  Federal securities and intellectual property laws, research and development funding, monetary and trade policies, and vibrant competent educational systems provide the framework in which entrepreneurs can learn and new companies can grow and thrive.

Progressive states encourage publicly-funded universities and colleges to incorporate entrepreneurship curriculum and non-curricular (activities) into business, art, engineering, science, general and liberal arts education. A university’s general education curriculum serves an essential function in developing the skills, attitudes, and career paths of the next-generation of entrepreneurs. As research and development centers, universities also produce important technological innovations that can, under certain circumstances, be transformed into core technologies for new commercial enterprises as the governing mechanism for the creation of society wealth, prosperity and welfare.  As a result, many states have made collaboration with universities a central aspect of state entrepreneurship policy in an effort to encourage cross disciplinary entrepreneurship education.
Interdisciplinary Demand for Entrepreneurship Education

A recent Gallop series of annual surveys of high school seniors sponsored by the Ewing Marion Kauffman Foundation has consistently found that approximately 70 percent of high school seniors want to launch and run their own enterprises at some point in their professional careers.  However, 75 percent acknowledge that they would need to seek additional education and skill development in this specific area while in college in order to be successful.  A recent survey of college students at three Midwest universities found that 74 percent of the undergraduate student body would prefer to be self-employed at some point in their professional careers.  The results included a strong positive correlation between a student’s desire to be self-employed and his/her interest in taking entrepreneurship courses in college; the correlation was strongest for non-business students.
In addition to personal interests, entrepreneurship is a common career path for graduates of many professional schools on campus, including law, pharmacy, dentistry, sports management, veterinary sciences, hospitality management, design, merchandising, financial planning, real estate, art, and architecture.  Approximately 65 percent of entrepreneurs with college educations who lead the nation’s award winning, high-growth companies majored in some area of study other than business while in college.  In Ohio State’s current entrepreneurship education program, more than 60 percent of the students are enrolled outside the College of Business.
Various foundations and corporations across the country have recently increased the amount of financial support for the development of interdisciplinary programs in entrepreneurship with the intent of extending entrepreneurship to the core of general education.  The Ewing Marion Kauffman Foundation recently granted more than $50 million to seventeen institutions for the development of cross-campus entrepreneurship programs.  With required matching funds, the Kauffman program expects to see more than $200 million invested in cross-disciplinary entrepreneurship education.
Following the Kauffman model, the Burton Morgan Foundation recently awarded grants totaling more than $10 million for the development of general education curriculum in entrepreneurship in five liberal arts colleges in Northeast Ohio.  Last, a number of schools and programs across the Ohio State campus (e.g., medicine, engineering, law, food, agricultural and environmental science, hospitality management and design) are considering ways of introducing and/or enhancing principles of entrepreneurship in their expanding programs and general education curricula.  The new undergraduate Interdisciplinary Minor in Entrepreneurship at Ohio State involves a collaborative effort between nine departments in five colleges across campus.  This proposal is for the first GEC course to address the theoretical foundations of entrepreneurship in support of the strong interdisciplinary interest in entrepreneurship education at Ohio State.
How Does the Proposed Course Meet the General Principles of the GEC Model Curriculum?

As much as 95 percent of all net new jobs created each year in the US, across all industry sectors (for-profit and not-for-profit) are created by young, enterprising organizations in the pursuit of a vision for creating new wealth.  BUS-MHR 290, Entrepreneurship, provides the theoretical foundation all students need for understanding how personal, industrial and societal wealth and prosperity is created, used and distributed through the innovative and entrepreneurial actions of enterprising humans.  The general education objectives of the course are as follows.

1. To understand a) the behaviors and cognitions of humans that take action to create sustainable value in new market opportunities, and b) the social and cultural contexts in which entrepreneurs thrive to create and exploit opportunities for new wealth.

2. To understand the theoretical foundations of entrepreneurship and the importance of social scientific inquiry for gaining an appreciation for the value-creating role and responsibility of entrepreneurs in all facets of society.

3. To examine the history of entrepreneurial thought so as to provide a clear understanding of the contemporary entrepreneur from the past and to make cross-cultural comparisons.
4. To develop an understanding of the impact of the world’s social, political, economic and culturally diverse communities on the demand and opportunity for entrepreneurship.
5. To assess individual demographic, sociographic and psychographic differences between entrepreneurs and administrators, trustees and general business managers. 
6. To explore the global context for entrepreneurship and to comprehend how national, state and regional policy impacts the rate of entrepreneurial activity and its connection to economic and societal vitality.

Entrepreneurship education is essential for the study of human actions and cognitions for:

· how human, natural and economic resources are effectively acquired, controlled, used and distributed in society;

· the creation and growth of organizations;

· the diffusion and leverage of technology;

· the creation and distribution of wealth and prosperity in societies;

· the evolution of economic transaction markets;

· variations in regional economic growth and development;

· policies that influence the innovative behaviors of people and institutions; and
· the subsequent rise and fall of industries.

The study of entrepreneurship is also, by nature, interdisciplinary.  Like other leading institutions, Ohio State’s new interdisciplinary minor in entrepreneurship offers 16 courses in nine departments in five colleges across campus.  Scholarship in innovation and entrepreneurship in the minor is focused on the psychological, sociological, economical, industrial and cultural aspects of entrepreneurship as necessary field of study and on understanding how principles of innovation and entrepreneurship drive value creation in all human action.  This course provides a solid understanding of the theoretical foundations so that students from various academic backgrounds can benefit from the exchange of ideas with other students and scholarly faculty.

How Does the Course Meet the Specific Goals of the GEC Social Science Category for which it is Proposed?

Goals/Rationale:

Courses in social science help students understand human behavior and cognition, and the structures of human societies, cultures and institutions.
This course is proposed as part of the GEC Social Sciences category in the area of Human, Natural and Economic Resources.  This course best fits this area because entrepreneurship offers the systematic study of the behaviors of individuals; the structure of societies, cultures and institutions; the evolution of industries; and the processes by which individuals, groups/teams and societies acquire, use and allocate scarce resources across competing value-creating opportunities.  The knowledge gained in this course will be instrumental for a critical understanding of human action and cognition in the creation of value-added organizations for the exploitation of market opportunities for wealth creation, a unique perspective which is required for advancing social, economic and technological agendas.

This course focuses on the unique and fundamental human behaviors and cognitions associated with the creation of personal, industrial and societal wealth, prosperity and welfare through the exploitation of opportunities via the design and formation of opportunities and resulting organizations (commercial and social).  The formation and growth of organizations is foundational in all of society.  Organizations are often necessary for facilitating and governing the economic transaction activity required to capture the economic value inherent in entrepreneurial opportunities.  

The study of the role of entrepreneurship begins with a careful examination of the opportunity-creating behaviors and cognitions of entrepreneurs themselves.  The entrepreneurial process is rooted in human action and key decision-making processes, particularly those associated with creating opportunities, allocating resources in innovative combinations, and capturing and sustaining economic wealth over time.  Entrepreneurs, in their efforts to create opportunities for wealth and prosperity, are active across many cultures and within all national boundaries.  The Global Entrepreneurship Monitor estimated in 2004 that approximately 12 percent of the world’s population was actively engaged in the pursuit of entrepreneurial opportunities.  Among the 40 nations under study, this equates to more than 300 million people engaged in various entrepreneurial activities at any point in time.
  Research has further shown that a country’s people are more entrepreneurial when their culture, values and norms celebrate the pursuit of opportunities for personal gain, when their government policies respect and protect the rights of individuals and organizations to prosper from risk-oriented behavior, and when their business support infrastructures encourage entrepreneurial activities for the pursuit of market opportunities.

Entrepreneurship is foundational to our understanding of the theory of the organization and why organizations exist to exploit opportunities.  Globally, entrepreneurship has been critically linked to the economic and societal growth and stability of the world’s developed and developing nations.  The proportion of the adult population engaged in entrepreneurship has been empirically linked to the rate of economic growth in wages, personal income, job creation, industrial productivity, resource utilization, industry cluster formation and organizational longevity.
  Entrepreneurship is said to account for as much as 80% of the total economic impact of the investment in regional innovation and technology.
From a philosophy of science approach, this course critically examines the history of enterprise creation and its impact on economies and societies from multiple perspectives.  Some of the more fundamental scientific issues addressed in this course include:

1) the nature of entrepreneurship thought;

2) what theories explain the action of entrepreneurs, why they take action while others do not, and how they see or create opportunities where others see only problems;

3) a look at the cognitive and behavioral processes for capturing the economic, social and cultural gain inherent in entrepreneurial ideas;

4) whether market opportunities exist objectively or are, in fact, socially enacted by individual entrepreneurs;

5) the impact of varying cultural norms on entrepreneurship and its impact on the rate of innovation and long-term economic, social and cultural growth and stability;

6) a normative assessment of what opportunities dictate which type of organizational structures for effective exploitation; and

7) a critical examination of the policies and strategies that can enhance the benefit derived from and accelerate the rate of innovation.

This course plays an important role in the understanding of the allocation of human, natural and economic resources for wealth and prosperity creation.  Entrepreneurs use sound, strategic judgment to make critical decisions regarding the effective acquisition, control, use and allocation of scarce resources in new combinations (i.e., organizations) in the face of great environmental uncertainty.  As a key factor of production, it is precisely these cognitive and behavior skills which distinguish the value-added contribution of entrepreneurs, namely the efficient allocation of scarce resources across competing investments or perceived opportunities.
An Assessment Plan for the Course (See the Attached Syllabus)
The assessment plan for BUS-MHR 290, summarized below, is expanded in the course syllabus (see attached).

Goals / Rationale: 

To enrich and diversify the education of students by introducing entrepreneurship theories, epistemological foundations, and historical developments, and helping students understand the essential role of entrepreneurship for wealth and prosperity creation in the efficient allocation of scarce human, natural, and economic resources.

Objective 1:  Students will gain knowledge of the phenomenon of entrepreneurship from various theoretical perspectives (i.e., the realist perspective, the constructionist perspective, the evolutionary perspective, and the resource based view) and will apply this knowledge to contemporary issues in social science.  

Implementation 1

Entrepreneurship involves many different schools of thought and theoretical perspectives and students will be exposed to the history, theories, and application of entrepreneurship through multiple readings.  The main text to be used will be David Kirby’s recent edition entitled, Entrepreneurship.  A variety of other readings will be used to supplement and enhance the students’ use of this text and understanding of the material.  Overall, the readings for this course will greatly aid students in understanding the foundations and principle concepts of entrepreneurship and how they relate to and influence contemporary social science issues.  

Implementation 2

Students will write four 1,000 word research papers during the quarter, each summarizing a recent article about or reading in entrepreneurship.  They will be expected to critically analyze the reading in light of the class learning objectives and to integrate the material they have learned in order to contribute to advancing the class’ understanding of how entrepreneurship defines and influences the issues.
Assessment

These written assignments will be graded on the ability of the student to properly capture the overall ideas embedded in the selected articles/readings by using the key concepts and theoretical foundations taught in class.  Students will have the opportunity to connect the varying theoretical perspectives discussed in class and to compare and contrast these perspectives around how entrepreneurship influences and advances thought on contemporary social science issues.
Objective 2.  Students will recall course concepts and apply the knowledge gained during examinations and a final team paper/presentation.

Implementation 1

Students will be tested on their ability to grasp course concepts and apply knowledge through a midterm and final team paper and presentation. The examination and team paper/presentation will assess the ability of students to a) recall and interpret key theoretical concepts reviewed in class, b) describe how the concepts “explain” entrepreneurship and aid in our understanding of the role of entrepreneurship in cultural, economic and social structures, activities and development, and c) prescribe the probable impact of entrepreneurship, through these theoretical lenses, on contemporary social issues.  The team paper and presentation will also give students an opportunity to develop their skills in team work and oral communication.
Assessment

The midterm examination and final paper and presentation will be graded on a letter grade scale.

Summary Assessment and Data Storage.  At the end of the quarter, students will complete SEIs and will be asked to complete an instructor-designed survey of the course.  Along with the evaluation of student performance and these surveys, the course will be evaluated and adjusted accordingly to guarantee that the learning objectives are being met.
� Reynolds, P. (2004). The Global Entrepreneurship Monitor: 2004 Executive Report. Kansas City, MO: The Ewing Marion Kauffman Foundation.  This study does not include many of the larger, yet underdeveloped nations of Asia and Latin America.
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